
Social	
  Media	
  Solu,on	
  
	
  Toyota	
  –	
  Kingdom	
  of	
  Bahrain	
  

2013	
  	
  



Masterbook	
  

Masterbook	
  W.L.L.	
  is	
  a	
  subsidiary	
  from	
  Knockbook	
  a	
  
specialized	
  company	
  in	
  online	
  marke,ng	
  ,	
  and	
  specialized	
  in	
  
social	
  media	
  management	
  with	
  vision	
  to	
  lead	
  the	
  applica,ons,	
  
digital	
  media	
  	
  and	
  social	
  media	
  market	
  in	
  Gulf	
  and	
  the	
  Middle	
  
East.	
  

	
  
We	
  are	
  capable	
  of	
  engaging	
  your	
  brand	
  with	
  your	
  customers	
  

differently	
  and	
  making	
  your	
  products	
  and	
  services	
  likable,	
  well-­‐
known	
  and	
  accessible	
  to	
  your	
  targeted	
  segments	
  
nontradi,onally.	
  

About	
  Masterbook	
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Social	
  Media	
  in	
  Bahrain	
  



Social	
  Media	
  in	
  Bahrain	
  
According	
  to	
  www.alexa.com	
  ,	
  the	
  top	
  7	
  websites	
  in	
  Bahrain	
  are	
  the	
  following:	
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Social	
  Media	
  in	
  Bahrain	
  
According	
  to	
  www.socialbakers.com	
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Social	
  Media	
  in	
  Bahrain	
  
According	
  to	
  www.socialbakers.com,	
  the	
  demographics	
  are	
  as	
  follows	
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Social	
  Media	
  in	
  Bahrain	
  
The	
  age	
  growth	
  on	
  facebook	
  in	
  Bahrain	
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Social	
  Media	
  in	
  Bahrain	
  
User	
  age	
  distribu,on	
  on	
  Facebook	
  in	
  Bahrain	
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Social	
  Media	
  in	
  Bahrain	
  
Male/Femaleser	
  ra,o	
  on	
  Facebook	
  in	
  Bahrain	
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Social	
  Media	
  in	
  Bahrain	
  
Internet	
  growth	
  in	
  Bahrain	
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Social	
  Media	
  in	
  Bahrain	
  
Toyota	
  and	
  Lexus	
  Facebook	
  Fan	
  Page	
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Social	
  Media	
  in	
  Bahrain	
  
Toyota	
  Facebook	
  Pages	
  in	
  the	
  GCC:	
  QATAR	
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Social	
  Media	
  in	
  Bahrain	
  
Toyota	
  Facebook	
  Pages	
  in	
  the	
  GCC:	
  KUWAIT	
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Social	
  Media	
  in	
  Bahrain	
  
Toyota	
  Facebook	
  Pages	
  in	
  the	
  GCC:	
  UAE	
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Social	
  Media	
  in	
  Bahrain	
  
Toyota	
  Facebook	
  Pages	
  in	
  the	
  GCC:	
  OMAN	
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Social	
  Media	
  in	
  Bahrain	
  
Bahrain	
  auto	
  dealers	
  in	
  the	
  social	
  media:	
  KIA	
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  in	
  Bahrain	
  
Bahrain	
  auto	
  dealers	
  in	
  the	
  social	
  media:	
  KIA	
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  Lead	
  

Customer	
  Service	
  



Social	
  Media	
  in	
  Bahrain	
  
Bahrain	
  auto	
  dealers	
  in	
  the	
  social	
  media:	
  MERCEDES	
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Social	
  Media	
  in	
  Bahrain	
  
Bahrain	
  auto	
  dealers	
  in	
  the	
  social	
  media:	
  MERCEDES	
  

People	
  showcasing	
  their	
  cars	
  on	
  facebook	
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Social	
  Media	
  in	
  Bahrain	
  
Bahrain	
  auto	
  dealers	
  in	
  the	
  social	
  media:	
  MERCEDES	
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Our	
  Services	
  



Our	
  Services:	
  	
  

Masterbook	
  

“The	
  Real	
  Value	
  of	
  Facebook	
  isn’t	
  your	
  Likes	
  or	
  Fans”	
  is	
  an	
  ar,cle	
  published	
  on	
  
November	
  20,	
  2012	
  by	
  Krista	
  Neher	
  for	
  ClickZ	
  and	
  argues	
  that	
  it	
  is	
  simply	
  not	
  enough	
  
to	
  view	
  the	
  quan,ty	
  of	
  fans	
  as	
  a	
  successful	
  marke,ng	
  campaign.	
  However,	
  she	
  
argues	
  that	
  the	
  quality	
  of	
  the	
  following	
  factors	
  is	
  the	
  necessity	
  to	
  gauge	
  and	
  reach	
  
success:	
  
	
  
§  Encourage	
  interac,ons	
  with	
  content	
  to	
  build	
  awareness	
  
§  Run	
  contests	
  or	
  trivia	
  where	
  your	
  fans	
  reveal	
  interes,ng	
  things	
  about	
  their	
  

personality	
  
§  Ask	
  customers	
  to	
  post	
  photos	
  on	
  your	
  Facebook	
  
§  Feature	
  customers	
  on	
  your	
  Facebook	
  
§  Provide	
  incen,ves	
  for	
  sharing	
  
§  Build	
  contests	
  for	
  sharing	
  and	
  social	
  spread,	
  not	
  to	
  maximize	
  entries	
  
§  Create	
  an	
  extraordinary	
  visual	
  experience	
  that	
  customers	
  want	
  to	
  share	
  
§  Build	
  mass	
  momentum	
  with	
  events	
  



Our	
  Services:	
  	
  

Masterbook	
  

Fan	
  Page	
  Management	
  

§  Create	
  a	
  fan	
  page	
  for	
  your	
  brand	
  or	
  manage	
  exis,ng	
  one.	
  	
  
§  Well	
  trained	
  dedicated	
  team	
  to	
  interact	
  with	
  your	
  fans.	
  
§  Responsible	
  for	
  pos,ng	
  all	
  the	
  news	
  about	
  the	
  ac,vi,es,	
  offers,	
  	
  products,	
  photos	
  and	
  

ads	
  of	
  your	
  brands.	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  
§  Replying	
  to	
  all	
  fans	
  posts	
  and	
  comments.	
  
§  Responsible	
  for	
  transferring	
  all	
  technical	
  cases	
  and	
  detailed	
  inquiries	
  to	
  your	
  brand	
  

help	
  desk	
  and	
  call	
  center.	
  
§  Filtering	
  all	
  fans	
  comments	
  which	
  your	
  brand	
  policies	
  don’t	
  accept.	
  
§  Repor,ng	
  the	
  stats	
  of	
  the	
  fans	
  numbers	
  and	
  behavior	
  on	
  monthly	
  basis.	
  
§  Promote	
  your	
  brand	
  fan	
  page	
  by	
  sending	
  daily	
  impressions,	
  online	
  campaigns	
  and	
  

ac,vi,es.	
  
§  Crea,ng	
  a	
  custom	
  promo,on	
  Tabs	
  to	
  display	
  ads,	
  latest	
  offers	
  and	
  online	
  campaigns.	
  
§  Providing	
  weekly	
  snap	
  shot	
  for	
  all	
  compe,tors’	
  ac,vi,es	
  on	
  social	
  media.	
  



Our	
  Services:	
  	
  

Masterbook	
  

Fan	
  Page	
  Development	
  
Ø Developing	
  the	
  fan	
  page	
  with	
  the	
  following	
  features:	
  
	
  
§  Integra,ng	
  website	
  with	
  fan	
  page	
  (same	
  look	
  and	
  feel)	
  .	
  
§  Customizing	
  the	
  tabs	
  with	
  logos.	
  
§  Crea,ng	
  an	
  interac,ve	
  content	
  on	
  tabs	
  for	
  fans	
  interac,on,	
  in	
  addi,on	
  to	
  wall	
  

interac,on.	
  
§  Developing	
  interac,ve	
  flash	
  based	
  content	
  on	
  tabs.	
  
§  Crea,ng	
  and	
  developing	
  contact	
  forms	
  for	
  inquiries	
  and	
  careers	
  on	
  the	
  tabs.	
  
§  Sub	
  tabs	
  development.	
  	
  
§  Flexibility	
  to	
  implement	
  any	
  idea	
  to	
  make	
  the	
  page	
  dis,nguished	
  and	
  unique	
  

upon	
  request.	
  	
  



Our	
  Services:	
  	
  
Fan	
  Page	
  Development	
  example	
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Our	
  Services:	
  	
  
Fan	
  Page	
  Development	
  example	
  with	
  Loca,ons	
  Tap	
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Our	
  Services:	
  	
  
Fan	
  Page	
  Development	
  Interac,ve	
  Content	
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Our	
  Services:	
  	
  
Fan	
  Page	
  Development	
  Interac,ve	
  Content	
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Our	
  Services:	
  	
  
Fan	
  Page	
  Development:	
  Inquiry	
  Forms	
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Our	
  Services:	
  	
  
Ini,a,on	
  and	
  Management	
  of	
  Contests	
  

Masterbook	
  

§  Masterbook	
  team	
  isprofessional	
  in	
  managing	
  contests	
  on	
  Facebook	
  as	
  the	
  team	
  
ran	
  various	
  contests	
  and	
  achieved	
  great	
  results	
  in	
  rela,ve	
  terms.	
  

§  Create	
  and	
  develop	
  an	
  interac,ve	
  contest	
  on	
  the	
  fan	
  page,	
  for	
  different	
  
occasions	
  during	
  the	
  year.	
  

§  The	
  contests	
  will	
  generate	
  more	
  awareness	
  for	
  your	
  brand,	
  and	
  will	
  engage	
  the	
  
fans	
  with	
  the	
  brand.	
  	
  

§  Making	
  use	
  of	
  the	
  contest	
  impact	
  to	
  achieve	
  good	
  sales	
  volumes	
  as	
  in	
  the	
  
contest	
  phase,	
  the	
  interac,on	
  part	
  goes	
  very	
  high.	
  	
  

§  This	
  service	
  requires	
  extensive	
  collabora,on	
  between	
  Masterbook	
  	
  and	
  service	
  
receiver.	
  



Our	
  Services:	
  	
  

Masterbook	
  

A	
  U.S.	
  CEO	
  from	
  the	
  financial	
  ver,cal	
  said:	
  
"We’re	
  approaching	
  the	
  stage	
  when	
  almost	
  

everyone	
  will	
  have	
  to	
  figure	
  out	
  how	
  to	
  use	
  social	
  
to	
  conduct	
  business	
  successfully.”	
  

	
  
	
  

Social	
  Media	
  Today,	
  November	
  11,	
  2012	
  “Why	
  1700	
  CEOs	
  are	
  Wrong	
  
About	
  Social	
  Media”	
  



Our	
  Services:	
  	
  

Masterbook	
  

Twiger	
  Account	
  Management	
  	
  

§  Twiger	
  can	
  be	
  used	
  to	
  broadcast	
  your	
  brand’s	
  latest	
  news	
  
and	
  blog	
  posts,	
  interact	
  with	
  your	
  customers,	
  or	
  to	
  enable	
  
easy	
  internal	
  collabora,on	
  and	
  group	
  communica,on.	
  

§  Masterbook	
  will:	
  
§  Create	
  a	
  twiger	
  account	
  or	
  developing	
  an	
  already	
  exis,ng	
  account.	
  	
  
§  Twee,ng	
  ac,vi,es,	
  offers,	
  products	
  and	
  ads.	
  
§  The	
  twiger	
  account	
  will	
  be	
  integrated	
  with	
  your	
  brand	
  fan	
  page.	
  	
  
§  Tweet	
  back	
  and	
  reply	
  to	
  your	
  followers	
  for	
  any	
  ques,ons	
  or	
  inquiries.	
  



Alex	
  Fitzpatrick	
  on	
  
@Mashable	
  	
  	
  

Masterbook	
  

5	
  Advanced	
  Twiger	
  Tips	
  for	
  Your	
  Business	
  (June	
  23,	
  2012)	
  

According	
  to	
  Fitzpatrick:	
  “The	
  key	
  to	
  agrac,ng	
  followers	
  on	
  Twiger	
  is	
  to	
  engage	
  with	
  
users,”	
  with	
  careful	
  agen,on	
  to:	
  
1.  Don’t	
  schedule	
  and	
  split	
  

a.  Important	
  to	
  pay	
  agen,on	
  to	
  responces	
  
2.  Sit	
  in	
  the	
  stream	
  

a.  Get	
  familiar	
  with	
  Hashtags	
  and	
  plalorms	
  related	
  to	
  your	
  company	
  
3.  Don’t	
  rely	
  on	
  your	
  handle	
  
4.  Don’t	
  be	
  a	
  social	
  egomaniac	
  

a.  Be	
  careful	
  with	
  spamming	
  your	
  followers	
  
5.  Stay	
  on	
  track	
  



Our	
  Services:	
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You	
  Tube	
  Account	
  Management	
  	
  

§  YouTube	
  is	
  a	
  video	
  sharing	
  website	
  on	
  which	
  users	
  can	
  upload,	
  
share,	
  and	
  view	
  videos.	
  

§  Masterbook	
  will:	
  
§  Create	
  a	
  YouTube	
  channel	
  for	
  your	
  brand.	
  
§  Upload	
  videos,	
  ads,	
  clips,	
  of	
  your	
  choice	
  and	
  recommenda,ons.	
  
§  Channel	
  will	
  be	
  integrated	
  with	
  your	
  brand	
  fan	
  page.	
  
§  Regular	
  interac,ve	
  sessions.	
  



Our	
  Services:	
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Instagram	
  Account	
  Management	
  	
  

§  Instagram	
  for	
  iPhone	
  &	
  android	
  -­‐	
  Photo	
  Feed	
  Instagram	
  for	
  
iPhone	
  &	
  android	
  	
  -­‐	
  Camera	
  Instagram	
  	
  

§  Masterbook	
  will:	
  
§  Create	
  a	
  instagram	
  for	
  your	
  brand.	
  
§  Upload	
  ,	
  ads,	
  clips,photos	
  of	
  your	
  choice	
  and	
  recommenda,ons.	
  
§  Account	
  will	
  be	
  integrated	
  with	
  your	
  brand	
  fan	
  page.	
  
§  Regular	
  interac,ve	
  sessions.	
  



Our	
  Services:	
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Social	
  Media	
  Examiner:	
  10	
  Crea,ve	
  Ways	
  to	
  Use	
  Instagram	
  for	
  Business	
  
October	
  3,	
  2012	
  

1.  Show	
  Your	
  Products	
  
2.  Show	
  How	
  it’s	
  made	
  
3.  Go	
  Behind	
  the	
  Scenes	
  
4.  Show	
  What	
  Your	
  Product	
  Can	
  Do	
  
5.  Give	
  a	
  Sneak	
  Peak	
  
6.  Show	
  Your	
  Office	
  
7.  Take	
  Us	
  With	
  You	
  
8.  Introduce	
  Your	
  Employees	
  
9.  Share	
  Celebrity	
  Sigh,ngs	
  
10. Share	
  the	
  Cuteness	
  



Our	
  Services:	
  Repor,ng*	
  

Masterbook	
  

Data	
  on	
  Fans:	
  Gender	
  and	
  Age	
  

*Repor'ng	
  weekly	
  or	
  bi-­‐monthly	
  



Our	
  Services:	
  Repor,ng*	
  

Masterbook	
  

Data	
  on	
  Fans:	
  Loca,on	
  	
  

*Repor'ng	
  weekly	
  or	
  bi-­‐monthly	
  



Our	
  Services:	
  Market	
  Intelligence	
  

Masterbook	
  *Repor'ng	
  weekly	
  or	
  bi-­‐monthly	
  

§  Our	
  research/intelligence	
  team	
  con,nuously	
  monitors	
  
developments	
  and	
  provide	
  the	
  necessary	
  feedback	
  on	
  
compe,tors	
  ac,vi,es	
  to	
  report	
  on	
  the	
  following	
  elements:	
  
§  Customer	
  Service	
  
§  Prices	
  
§  Coverage	
  
§  Retalia,on	
  
§  Response	
  
§  Probable	
  campaigns	
  
§  Any	
  other	
  issue	
  	
  



Masterbook	
  

Scope	
  of	
  Work	
  



Scope	
  of	
  Work:	
  Objec,ves	
  

Masterbook	
  

Brand Engagement 

Being Number one in Social Media in Bahrain 
among all cars pages 

Customer Insights 

Increase online traffic  

Customer Care 

Driving Traffic to Toyota Showrooms 



Scope	
  of	
  Work:	
  Road	
  Map	
  	
  

Masterbook	
  

§  Continue to generate higher levels of brand engagement for Toyota Bahrain, 
ultimately achieve positive top of mind status. 

§  Focus on differentiating the brand from every aspect possible. 

§  Position Toyota Bahrain as the number one choice brand for the youth segment. 

§  Further expand on Toyota Bahrain CSR activities and ensure consistent out of the box 
exposure for Toyota Bahrain  activities. Position Toyota Bahrain as a social 
responsible organization with a clear vision.  

§  Further develop an emotional bond between the brand and its customers to increase 
the base of loyal and trusting customers. 

§  Lead in digital media and social networking 

§  Strategic positioning  in Innovation  

§  Appeal and associate Toyota Bahrain brand with entrepreneurs and innovation 
initiatives   

§  Enhance perception through strategic initiatives: Tackle negative perception issues  	
  



Scope	
  of	
  Work	
  

Masterbook	
  

§  Masterbook	
  will	
  provide	
  Toyota	
  Bahrain	
  with	
  a	
  comprehensive	
  
Social	
  Media	
  strategy	
  to	
  be	
  implemented	
  in	
  the	
  year	
  2013.	
  	
  

§  Manage	
  Toyota	
  Bahrain	
  Facebook	
  Fan	
  Page	
  

§  Page	
  Design	
  
§  Different	
  ac,vi,es	
  per	
  year,	
  compe,,ons,	
  applica,ons…etc	
  to	
  

help	
  increase	
  fan	
  base	
  &	
  create	
  hype	
  around	
  our	
  fan	
  page	
  

§  Daily	
  Posts	
  
§  Users	
  Inquiries	
  management	
  

§  Repor,ng	
  and	
  analysis	
  	
  
§  Account	
  design	
  



Scope	
  of	
  Work	
  con,nued…	
  

Masterbook	
  

§  Strategic	
  campaigns	
  which	
  fits	
  the	
  twiger	
  profile	
  to	
  help	
  in	
  
building	
  awareness,	
  loyalty	
  and	
  increase	
  percep,on	
  

§  Daily	
  Tweets	
  related	
  to	
  marke,ng	
  and	
  corporate	
  
communica,ons.	
  

§  Tweets	
  from	
  within	
  events	
  and	
  ini,a,ves	
  to	
  maximize	
  on	
  
Toyota	
  Bahrain	
  exposure	
  

§  Followers	
  Inquiries	
  management	
  

§  Hashtags	
  design	
  and	
  content	
  
§  Account	
  design	
  
§  Daily	
  Tweets	
  
§  Followers	
  Inquiries	
  management	
  

§  Online	
  Listening	
  and	
  monitoring	
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Ini,al	
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  Medial	
  Plan	
  2013	
  



Social	
  Media:	
  Quarter	
  1	
  

Masterbook	
  

Objec,ves	
  

§ Building	
  a	
  solid	
  presence	
  on	
  the	
  social	
  media	
  plalorms	
  (Facebook,	
  
Twiger	
  and	
  linked	
  in).	
  

§ Building	
  a	
  big	
  fans	
  base	
  community	
  at	
  the	
  whole	
  social	
  media	
  
plalorms	
  ,	
  specifically	
  Facebook.	
  	
  	
  

§ Posi,on	
  the	
  required	
  brands	
  being	
  number	
  on	
  among	
  its	
  compe,tors	
  
within	
  Q1.	
  

§ Customer	
  care	
  Channel.	
  

§ Feedback	
  and	
  real	
  ,me	
  repor,ng	
  .	
  



Social	
  Media:	
  Quarter	
  1	
  

Masterbook	
  

Implementa,on	
  
1)	
  Branding	
  the	
  pages/accounts	
  reflec,ng	
  the	
  CI.	
  
2)	
  Customiza,on	
  .	
  
3)	
  Ac,va,ng	
  the	
  impressions	
  (banners)	
  based	
  on	
  the	
  
targeted	
  segment	
  to	
  each	
  and	
  every	
  category,	
  in	
  
the	
  ini,a,on	
  phase.	
  
4)	
  Heavy	
  campaign	
  that	
  will	
  run	
  for	
  one	
  month.	
  
5)	
  24/7	
  a	
  non-­‐stopped	
  dedicated	
  team	
  to	
  cover	
  the	
  
whole	
  plalorms	
  .	
  
6)	
  Performing	
  all	
  projects	
  and	
  campaigns	
  requested	
  by	
  
the	
  mother	
  company.	
  
7)	
  Covering	
  offline	
  ac,vi,es	
  in	
  the	
  market	
  .	
  
8)	
  Handling	
  exis,ng	
  customers	
  inquiries	
  and	
  concerns	
  
shortly	
  in	
  coordina,on	
  with	
  your	
  management.	
  



Social	
  Media:	
  Quarter	
  1	
  

Masterbook	
  

Implementa,on	
  
Required	
  pages	
  to	
  exist	
  on	
  Facebook	
  :	
  

-­‐Toyota	
  Bahrain	
  -­‐-­‐-­‐-­‐>	
  Pimp	
  my	
  car	
  tab	
  (App),	
  Bumper	
  tab(App),	
  Promo,ons	
  
	
  tab	
  and	
  contact	
  us	
  tab	
  (App),	
  Used	
  Cars	
  ,Car	
  rental.	
  	
  

Required	
  Accounts	
  to	
  exist	
  on	
  twiDer	
  :	
  
Toyota	
  Bahrain	
  

Required	
  Accounts	
  to	
  exist	
  on	
  youtube	
  :	
  
Toyota	
  Bahrain	
  channel	
  	
  

Required	
  Accounts	
  to	
  exist	
  on	
  inastagram	
  :	
  
Toyota	
  Bahrain	
  account	
  



Social	
  Media:	
  Quarter	
  2	
  

Masterbook	
  

Objec,ves	
  

§ Brand	
  engagement	
  .	
  
§ Driving	
  traffic	
  to	
  Showrooms.	
  
§ Genera,ng	
  sales	
  leads	
  to	
  the	
  brand	
  new	
  ones.	
  
§ Genera,ng	
  actual	
  sales	
  to	
  the	
  used	
  cars	
  ones.	
  
§ Increase	
  the	
  take	
  up	
  on	
  the	
  Accessories	
  in	
  all	
  its	
  forms.	
  	
  
§ Crea,ng	
  more	
  awareness	
  on	
  the	
  whole	
  services	
  provided	
  by	
  

your	
  	
  company.	
  
§ Customer	
  care	
  Channel.	
  
§ Feedback	
  and	
  real	
  ,me	
  repor,ng	
  .	
  



Social	
  Media:	
  Quarter	
  2	
  

Masterbook	
  

Implementa,on	
  
1)	
  Masterbook	
  has	
  the	
  necessary	
  skills	
  to	
  establish	
  a	
  strong	
  
rela,onship	
  with	
  the	
  fans,	
  which	
  (&	
  according	
  to	
  our	
  research)	
  
we	
  strongly	
  believe	
  that	
  no	
  other	
  social	
  media	
  company	
  
provides,	
  and	
  this	
  stems	
  from	
  the	
  following	
  :	
  

§ Masterbook	
  provides	
  the	
  best	
  response	
  ,me,	
  which	
  posi,vely	
  affects	
  the	
  fans,	
  
meaning	
  that	
  we	
  professionally	
  make	
  the	
  fan	
  perceive	
  careful	
  agendance.	
  
§ 24/7	
  covering	
  the	
  pages	
  and	
  accounts	
  with	
  no	
  holidays,	
  we	
  guarantee	
  ac,ve	
  
pages	
  throughout	
  the	
  year.	
  
§ Professional	
  social	
  media	
  terminology	
  that	
  reflects	
  the	
  CI,	
  with	
  no	
  rigidity	
  or	
  full	
  
formal	
  axtude.	
  This	
  should	
  reflect	
  the	
  target	
  audient	
  vis-­‐à-­‐vis	
  the	
  product.	
  
§ Masterbook	
  will	
  be	
  introducing	
  interac,ve	
  content	
  to	
  let	
  the	
  fans	
  choose	
  
Toyota	
  	
  page	
  to	
  share	
  their	
  experience	
  ,	
  memories	
  or	
  interac,ve	
  entertainment	
  .	
  



Social	
  Media:	
  Quarter	
  2	
  

Masterbook	
  

Implementa,on	
  
2)	
  Masterbook	
  will	
  create	
  campaigns	
  on	
  all	
  plalorms	
  regarding	
  the	
  
new	
  cars,	
  appealing	
  specific	
  targeted	
  segments,	
  consequently	
  
choosing	
  the	
  most	
  appropriate	
  plalorm	
  that	
  suits	
  the	
  targeted	
  
segment.	
  
	
  
3)	
  Masterbook	
  will	
  extensively	
  and	
  interac,vely	
  promote	
  used	
  car	
  
on	
  Facebook.	
  
	
  
4)	
  “Pimp	
  My	
  Car”	
  tabs	
  will	
  exist	
  for	
  the	
  new	
  and	
  used	
  cars	
  tab,	
  
while	
  daily	
  posts/tweets	
  regarding	
  Pimp	
  my	
  car	
  products	
  will	
  take	
  
place	
  on	
  Facebook	
  and	
  twiger.	
  
	
  
5)	
  An	
  interac,ve	
  content	
  will	
  be	
  used	
  to	
  trigger	
  the	
  poten,al	
  
customers	
  within	
  the	
  registered	
  fans	
  to	
  create	
  curiosity	
  and	
  
eventually	
  generate	
  sales	
  



Social	
  Media:	
  Quarter	
  2	
  

Masterbook	
  

Implementa,on	
  

	
  
	
  
Q2	
  Campaigns	
  ideas:	
  
	
  

Social	
  Media	
  campaigns	
  in	
  the	
  second	
  quarter	
  should	
  
be	
  iden,cally	
  in	
  line	
  with	
  the	
  other	
  non-­‐social	
  media	
  
related	
  marke,ng	
  messages	
  in	
  order	
  to	
  raise	
  the	
  
probability	
  of	
  penetra,on	
  and	
  target	
  reach.	
  
	
  
	
  



Social	
  Media:	
  Quarter	
  3	
  &	
  4	
  

Masterbook	
  

§  Expected	
  momentum	
  would	
  have	
  been	
  created.	
  	
  

§  	
  Similar	
  Q2	
  objec,ves	
  and	
  scope	
  of	
  work,	
  but	
  a	
  
renewed	
  strategy	
  should	
  be	
  set,	
  thus	
  new	
  theme	
  
of	
  ac,vi,es	
  and	
  ideas	
  should	
  emerge,	
  especially	
  that	
  
the	
  fans	
  trends	
  and	
  behaviors	
  are	
  less	
  unknown.	
  

	
  
§  	
  This	
  phase	
  will	
  focus	
  on	
  reten,ons	
  and	
  acquisi,ons	
  

plans,	
  including	
  marke,ng,	
  sales	
  and	
  interac,ve	
  
ac,vi,es.	
  

	
  
§  A	
  top	
  level	
  mee,ng	
  in	
  the	
  last	
  month	
  of	
  Q2	
  must	
  be	
  

held	
  to	
  draw	
  the	
  new	
  social	
  media	
  strategy.	
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Mobile	
  Apps	
  



Mobile	
  Apps	
  

Masterbook	
  

Masterbook	
  is	
  capable	
  of	
  developing	
  various	
  types	
  of	
  mobile	
  applica,ons	
  
that	
  will	
  enrich	
  the	
  customer	
  experience	
  through	
  increased	
  interac,on,	
  
entertainment	
  and	
  easy	
  entrance	
  to	
  the	
  supply	
  market.	
  This	
  in	
  turn	
  allows	
  
the	
  provider	
  easier	
  and	
  instant	
  access	
  to	
  the	
  demand	
  market,	
  and	
  with	
  
proper	
  skills	
  generates	
  much	
  higher	
  sales.	
  
	
  

Mobile	
  applica,ons	
  differ	
  and	
  are	
  uniquely	
  created	
  for	
  iPhone,	
  
iPad,	
  and	
  Android	
  users.	
  We	
  recommend	
  the	
  following	
  
applica,ons	
  and	
  to	
  ini,ate	
  plans	
  for	
  users	
  in	
  Bahrain	
  where	
  traffic	
  
most	
  exists.	
  Ex.	
  
§ 	
  Pimp	
  my	
  ride	
  app.	
  
§ 	
  Virtual	
  Mall	
  app	
  (Used	
  Cars).	
  
§ 	
  Brand	
  	
  New	
  Car	
  app.	
  
§ 	
  Car	
  Rental	
  app.	
  	
  



Key	
  Performance	
  Indicators	
  
(KPIs)	
  

Masterbook	
  

§  KPIs should be assessed through both quantitative 
and qualitative mutually agreed upon factors, which 
can include. 
§  Inquiry and concern response time.  
§  Around the clock coverage. 
§  No. of fans / followers (Quality) 
§  Working hours  
§  No. of tweets/posts replies (Unlimited) 
§  Successful interactive campaigns (best Toyota photo etc.) 
§  Customer and Toyota sales survey. 
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Prepared	
  By	
  
Masterbook	
  Social	
  Media	
  Marke,ng	
  Team	
  


