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Execu;ve	
  Summary	
  

	
   	
   	
   	
  	
  
The	
  dynamics	
  of	
  the	
  world	
  we	
  live	
  in	
  today	
  portrays	
  to	
  us	
  that	
  the	
  op;mal	
  method	
  
to	
  proac;vely	
  reach	
  out	
  and	
  always	
  be	
  known	
  and	
  heard	
  is	
  through	
  advancement	
  
in	
  social	
  and	
  digital	
  media;	
  it	
  is	
  essen;al	
  for	
  Ebrahim	
  K.	
  Kanoo	
  Group	
  to	
  become	
  
directly	
  in	
  contact	
  with	
  the	
  local	
  socie;es.	
  Our	
  analysis	
  on	
  the	
  areas	
  most	
  needed	
  
for	
  support	
  helps	
  us	
  design	
  the	
  best	
  strategies	
  to	
  create	
  recogni;on	
  to	
  Ebrahim	
  K.	
  
Kanoo	
  Group	
  as	
  well	
  as	
  reaching	
  proac;vely	
  through	
  carefully	
  and	
  confiden;ally	
  
planned	
  media	
  campaigns	
  in	
  the	
  thousands	
  of	
  websites.	
  	
  



Why	
  Adver;se	
  Online?	
  
The	
  average	
  ;me	
  spent	
  by	
  an	
  internet	
  user	
  in	
  Bahrain	
  is	
  72	
  minutes.	
  	
  
	
  

Online	
  media	
  Vs.	
  Tradi;onal	
  media:	
  	
  
	
  
§  Online	
  media	
  is	
  dedicated	
  to	
  reach	
  a	
  wider	
  range	
  of	
  audience	
  with	
  a	
  more	
  

precise	
  target	
  than	
  tradi;onal.	
  	
  
§  It’s	
  a	
  less	
  expensive	
  way	
  to	
  adver;se	
  BIG.	
  	
  
§  Its	
  more	
  user	
  friendly.	
  	
  
§  Flexibility:	
  it’s	
  a	
  great	
  way	
  to	
  test	
  the	
  market	
  on	
  how	
  successful	
  the	
  

adver;sement	
  will	
  be.	
  Instead	
  of	
  going	
  all	
  the	
  way	
  to	
  prints,	
  and	
  it	
  will	
  be	
  
too	
  late	
  to	
  change	
  anything.	
  	
  

§  It	
  is	
  easier	
  to	
  track	
  internet	
  adver;sing	
  results.	
  	
  
	
  
	
  



	
   	
   	
  	
  

Cost	
  Model	
  

Depending	
  on	
  the	
  network,	
  clients	
  can	
  choose	
  to	
  pay	
  by:-­‐	
  	
  
	
  
§  Cost	
  per	
  Mile:	
  -­‐	
  CPM	
  means	
  that	
  clients	
  pay	
  for	
  every	
  

1,000	
  ;mes	
  their	
  ad	
  appears.	
  
	
  	
  
§  Cost	
  per	
  Click:	
  -­‐	
  CPC	
  means	
  that	
  clients	
  are	
  only	
  paying	
  

when	
  their	
  ad	
  is	
  clicked.	
  	
  



Digital	
  Media	
  in	
  Bahrain	
  



U;lizing	
  Masterbook's	
  skills	
  will	
  allow	
  online	
  users	
  searching	
  about	
  cars	
  in	
  
The	
  Kingdom	
  of	
  Bahrain,	
  to	
  be	
  directed	
  to	
  the	
  landing	
  page	
  of	
  Ebrahim	
  K.	
  
Kanoo	
  Group.	
  The	
  advantages	
  that	
  online	
  digital	
  media	
  provides	
  is	
  through	
  
the	
  ability	
  to	
  search	
  for	
  the	
  individuals	
  who	
  are	
  in	
  interested	
  in	
  any	
  given	
  
subject	
  and	
  immediately	
  target	
  and	
  reach	
  them,	
  which	
  will	
  always	
  result	
  in	
  
a	
  much	
  more	
  efficient	
  method	
  of	
  reaching	
  the	
  popula;on	
  of	
  interest.	
  
Masterbook	
  has	
  the	
  necessary	
  experience	
  and	
  services	
  through	
  the	
  digital	
  
media	
  to	
  deliver	
  a	
  successful	
  campaign	
  to	
  reach	
  the	
  goals	
  of	
  Ebrahim	
  K.	
  
Kanoo	
  Group.	
  

Digital	
  Media	
  in	
  Bahrain	
  



Currently,	
  Bahrain	
  has	
  mul;ple	
  sites	
  of	
  various	
  aspects	
  and	
  content,	
  none	
  
of	
  which	
  is	
  adver;sed	
  for	
  online.	
  In	
  order	
  to	
  raise	
  awareness	
  and	
  generate	
  
traffic	
  to	
  these	
  sites,	
  an	
  online	
  adver;sing	
  presence	
  must	
  be	
  planned	
  and	
  
managed	
  regularly.	
  
In	
  2012	
  search	
  terms	
  relevant	
  to	
  cars	
  or	

	have سيارات    increased	
  as	
  per	
  to	
  the	
  
chart	
  in	
  the	
  next	
  2	
  slides	
  which	
  creates	
  an	
  opportunity	
  to	
  target	
  users	
  who	
  
look	
  for	
  these	
  terms	
  in	
  Bahrain.	
  

Digital	
  Media	
  in	
  Bahrain	
  



Digital	
  Media	
  in	
  Bahrain	
  
*The	
  amount	
  of	
  users	
  in	
  
Bahrain	
  that	
  searches	
  for	
  the	
  
word	
  “Car”	
  through	
  out	
  the	
  
web.	
  Total	
  of	
  201,000.	
  



Digital	
  Media	
  in	
  Bahrain	
  

*The	
  amount	
  of	
  users	
  in	
  
Bahrain	
  that	
  searches	
  
for	
  the	
  word	

	”سيارات“    
through	
  out	
  the	
  web.	
  
Total	
  of	
  90,500.	
  



Digital	
  Media	
  in	
  Bahrain	
  

Masterbook	
  

In	
  Bahrain	
  alone,	
  every	
  year	
  the	
  
number	
  of	
  internet	
  users	
  increase,	
  	
  
making	
  it	
  the	
  most	
  effec;ve	
  media	
  
tool.	
  



Our	
  Services	
  





Masterbook	
  Strategy	
  



Masterbook	
  Strategy	
  

§  Continue to 
generate higher 
levels of brand 
engagement for 
Toyota Bahrain, 
ultimately achieve 
positive top of mind 
status. 

§  Focus on 
differentiating the	
  

+	
  Understanding	
  the	
  
goals	
  &	
  objec;ves	
  of	
  
Ebrahim	
  K.	
  Kanoo	
  	
  Group.	
  
+	
  Determining	
  the	
  target	
  
audience	
  for	
  Ebrahim	
  K.	
  
Kanoo	
  Group.	
  
+	
  Determining	
  relevant	
  
placements.	
  
+	
  Planning	
  the	
  crea;ve.	
  
+	
  Planning	
  the	
  landing	
  
page	
  for	
  Ebrahim	
  K.	
  
Kanoo.	
  	
  	
  



Masterbook	
  Strategy	
  

+	
  Masterbook	
  will	
  make	
  sure	
  that	
  all	
  the	
  campaigns	
  
for	
  Ebrahim	
  K.	
  Kanoo	
  Group	
  are	
  running	
  on	
  all	
  
selected	
  networks	
  and	
  all	
  the	
  placements	
  are	
  on	
  
;me	
  avoiding	
  any	
  errors.	
  



Masterbook	
  Strategy	
  

+	
  Masterbook	
  team	
  will	
  determine:-­‐	
  
	
   	
  -­‐	
  The	
  most	
  successful	
  placements	
  that	
  get	
  
exposure-­‐clicks	
  and	
  conversa;on	
  for	
  Ebrahim	
  K.	
  
Kanoo	
  Group.	
  

	
  -­‐	
  The	
  most	
  successful	
  landing	
  page	
  that	
  
acquires	
  conversions	
  and	
  leads.	
  

	
  -­‐	
  Dealing	
  with	
  issues	
  or	
  problems	
  that	
  might	
  
occur	
  during	
  the	
  campaign	
  of	
  Ebrahim	
  K.	
  Kanoo	
  
Group.	
  	
  



Masterbook	
  Strategy	
  

+	
  The	
  Masterbook	
  team	
  will	
  focus	
  on	
  placements	
  to	
  
get	
  more	
  exposure,	
  clicks,	
  or	
  conversions.	
  It	
  all	
  
depends	
  on	
  the	
  objec;ve	
  of	
  Ebrahim	
  K.	
  Kanoo	
  
Group’s	
  campaign.	
  
+	
  We	
  reallocate	
  budget	
  on	
  more	
  successful-­‐goal	
  
achieving	
  networks.	
  
+	
  We	
  take	
  correc;ve	
  ac;ons	
  for	
  anything	
  that	
  goes	
  
wrong.	
  



OBJECTIVE	
  

+ Masterbook	
  team	
  will	
  always	
  monitor	
  the	
  results	
  
and	
  abempt	
  to	
  con;nuously	
  improve	
  the	
  poten;al	
  
areas	
  of	
  developments	
  for	
  Ebrahim	
  K.	
  Kanoo	
  Group.	
  
The	
  "lesson	
  learned"	
  strategy	
  that	
  we	
  have	
  adapted	
  
has	
  proven	
  fundamental	
  in	
  our	
  growth	
  and	
  made	
  us	
  
a	
  trusted	
  online	
  adver;sing	
  agency	
  regionally.	
  	
  



Google	
  Search	
  Engine	
  



Google	
  Search	
  Engine	
  
Where	
  you	
  can	
  target	
  interested	
  audience	
  by	
  keywords.	
  It	
  is	
  a	
  great	
  tool	
  for	
  direct	
  
response	
  adver;sing.	
  You	
  can	
  choose	
  to	
  adver;se	
  for	
  each	
  line	
  of	
  product	
  using	
  various	
  
text	
  ads	
  to	
  highlight	
  all	
  features	
  and	
  specifica;ons.	
  	
  
	
  
•When	
  a	
  user	
  enters	
  a	
  search	
  query	
  on	
  Google,	
  it	
  scans	
  keywords	
  on	
  each	
  webpage	
  in	
  
its	
  index	
  ,	
  to	
  see	
  if	
  that	
  page	
  matches	
  the	
  user’s	
  query.	
  With	
  ads,	
  Google	
  scans	
  the	
  
keywords	
  that	
  have	
  been	
  chosen	
  to	
  represent	
  your	
  line	
  of	
  product	
  and	
  show	
  them	
  at	
  
the	
  very	
  top	
  or	
  bobom.	
  	
  
	
  
•You	
  can	
  adver;se	
  to	
  people	
  searching	
  on	
  Google.	
  Even	
  if	
  you	
  already	
  appear	
  in	
  
Google's	
  search	
  results,	
  AdWords	
  can	
  help	
  you	
  target	
  new	
  audiences	
  who	
  are	
  poten;al	
  
buyers	
  for	
  your	
  brand	
  since	
  you	
  can	
  choose	
  exact	
  phrases	
  and	
  keywords	
  you	
  want	
  to	
  
trigger	
  your	
  text	
  ads.	
  	
  



Digital	
  Media	
  in	
  Bahrain	
  
+	
  When	
  searching	
  for	
  cars	
  
in	
  Bahrain	
  through	
  Google	
  
Search	
  Engine,	
  you	
  will	
  
no;ce	
  that	
  none	
  of	
  
Ebrahim	
  K.	
  Kanoo	
  Group	
  
cars	
  are	
  showing,	
  which	
  
means	
  losing	
  a	
  huge	
  
amount	
  of	
  poten;al	
  buyers	
  
in	
  the	
  market.	
  	
  



+	
  On	
  the	
  hard,	
  being	
  ac;ve	
  
online	
  means	
  being	
  on	
  the	
  
top	
  of	
  the	
  list	
  to	
  all	
  the	
  
poten;al	
  buyers	
  searching	
  
for	
  cars	
  in	
  Bahrain.	
  This	
  is	
  
exactly	
  how	
  it	
  will	
  look	
  
when	
  being	
  ac;ve	
  online.	
  
(please	
  see	
  image	
  on	
  the	
  
leg)	
  



Google	
  Network	
  



Google	
  Network	
  

GN	
  is	
  a	
  large	
  group	
  of	
  websites,	
  such	
  as	
  email	
  programs,	
  
Social	
  and	
  blogs;	
  In	
  other	
  words,	
  this	
  network	
  allows	
  the	
  ads	
  
to	
  appear	
  in	
  all	
  geo/	
  product/	
  services	
  related	
  websites.	
  This	
  
network	
  is	
  very	
  important	
  given	
  that	
  it	
  is	
  highly	
  effec;ve	
  in	
  
reaching	
  target	
  audience	
  in	
  more	
  places,	
  more	
  ogen.	
  
Basically,	
  you	
  ads	
  reach	
  users	
  who	
  are	
  looking	
  for/interested	
  
in	
  your	
  services	
  or	
  products	
  given	
  the	
  category	
  targe;ng	
  
tool.	
  
	
  





Google	
  Network	
  



Google	
  Network	
  



Google	
  Network	
  



Contextual	
  

+	
  Contextual	
  
targeAng	
  method	
  is	
  
a	
  great	
  way	
  to	
  reach	
  
out	
  to	
  the	
  online	
  
users	
  in	
  Bahrain.	
  
Contextual	
  
adverAsing	
  is	
  
targeted	
  adverAsing	
  
that	
  typically	
  occurs	
  
on	
  a	
  banner	
  or	
  pop-­‐
up	
  ad	
  on	
  a	
  website.	
  
Contextual	
  ad	
  
systems	
  target	
  
adverAsing	
  to	
  a	
  
specific	
  user	
  based	
  
on	
  the	
  keywords	
  on	
  
the	
  page	
  he	
  or	
  she	
  
is	
  visiAng.	
  	
  

An	
  example	
  of	
  a	
  campaign	
  that	
  was	
  
managed	
  by	
  Masterbook	
  for	
  Al	
  Arabia	
  
Channel	
  using	
  the	
  Contextual	
  method.	
  
(See	
  image	
  above).	
  



Google	
  Network	
  

Contextual	
  



Category	
  (Cars)	
  

An	
  example	
  of	
  a	
  
campaign	
  that	
  was	
  
managed	
  by	
  
Masterbook	
  for	
  Al	
  
Sayer	
  group	
  (Toyota	
  
86)	
  using	
  the	
  Category	
  
targeAng	
  method.	
  	
  



Category	
  (Cars)	
  



Category	
  (Cars)	
  



Category	
  (Cars)	
  



Extended	
  Network	
  



Extended	
  Network	
  

Re-­‐TargeAng	
  &	
  Behavioral	
  
Re-­‐Targe;ng	
  	
  



You’ve	
  invested	
  ;me	
  and	
  money	
  into	
  every	
  person	
  who	
  visits	
  your	
  web	
  site.	
  On	
  average	
  98%	
  
of	
  the	
  visitors	
  who	
  browse	
  your	
  site	
  will	
  leave	
  without	
  conver;ng	
  –	
  whether	
  that	
  conversion	
  
is	
  an	
  ac;on	
  as	
  simple	
  as	
  joining	
  an	
  e-­‐mail	
  list	
  or	
  as	
  complicated	
  as	
  buying	
  a	
  Toyota	
  sports	
  car.	
  
Don’t	
  let	
  your	
  investment	
  in	
  those	
  customers	
  disappear!	
  These	
  are	
  your	
  most	
  valuable	
  
prospects-­‐	
  they	
  have	
  already	
  shown	
  interest	
  in	
  what	
  you	
  have	
  to	
  offer	
  by	
  visi;ng	
  your	
  
website.	
  So	
  how	
  do	
  you	
  make	
  sure	
  that	
  those	
  customers	
  don’t	
  forget	
  about	
  you?	
  
How	
  Does	
  Retarge;ng	
  Work?	
  
STEP	
  ONE:	
  A	
  single	
  line	
  of	
  code	
  is	
  added	
  to	
  your	
  website	
  page(s).	
  Prospects	
  receive	
  a	
  non-­‐
invasive	
  anonymous	
  cookie	
  containing	
  no	
  personal	
  or	
  iden;fiable	
  informa;on,	
  spyware,	
  or	
  
adware	
  whatsoever.	
  At	
  the	
  same	
  ;me,	
  custom	
  banner	
  retarge;ng	
  ads	
  are	
  created	
  for	
  the	
  
campaign	
  which	
  will	
  be	
  presented	
  to	
  you	
  for	
  approval.	
  These	
  are	
  customized	
  specifically	
  for	
  
your	
  brand	
  and	
  will	
  encourage	
  visitors	
  to	
  return	
  to	
  your	
  website.	
  
STEP	
  TWO:	
  When	
  a	
  visitor	
  comes	
  to	
  your	
  site	
  via	
  organic	
  or	
  paid	
  search,	
  tv,	
  print	
  or	
  direct	
  
traffic,	
  they	
  may	
  convert	
  or	
  they	
  may	
  leave	
  without	
  conver;ng	
  into	
  a	
  lead	
  or	
  sale.	
  Each	
  
prospect	
  is	
  uniquely	
  iden;fied.	
  This	
  allows	
  us	
  to	
  distribute	
  targeted	
  online	
  adver;sing	
  pieces	
  
to	
  those	
  prospects	
  who	
  did	
  not	
  convert	
  while	
  they	
  visit	
  thousands	
  of	
  websites	
  across	
  the	
  
Internet.	
  

Re-­‐TargeAng	
  &	
  Behavioral	
  
Re-­‐Targe;ng	
  Cont…	
  



Re-­‐TargeAng	
  &	
  Behavioral	
  
Re-­‐Targe;ng	
  Cont…	
  

STEP	
  THREE:	
  Retarge;ng	
  ads	
  are	
  then	
  delivered	
  to	
  those	
  prospects	
  across	
  
the	
  Internet’s	
  largest	
  retarge;ng	
  adver;sing	
  network.	
  You	
  can	
  also	
  
restrict	
  your	
  search	
  retarge;ng	
  placement	
  to	
  specific	
  types	
  of	
  branded	
  
content	
  sites	
  if	
  you	
  wish.	
  
Ager	
  they’ve	
  visited	
  your	
  site	
  and	
  con;nue	
  browsing	
  the	
  web,	
  they	
  will	
  
see	
  your	
  ad	
  banners	
  everywhere!	
  
STEP	
  FOUR:	
  Ager	
  being	
  reminded	
  of	
  your	
  services	
  by	
  seeing	
  ad	
  banners	
  
up	
  to	
  7	
  ;mes	
  throughout	
  many	
  websites,	
  the	
  prospect	
  returns	
  to	
  your	
  
website!	
  
STEP	
  FIVE:	
  Through	
  banner	
  ad	
  adver;sing,	
  behavioral	
  retarge;ng,	
  and	
  
targeted	
  internet	
  marke;ng	
  you	
  will	
  con;nue	
  to	
  build	
  brand	
  awareness	
  
and	
  increase	
  conversion	
  rates	
  24/7!	
  
	
  



Extended	
  Network	
  



Choose	
  to	
  adver;se	
  on	
  thousands	
  of	
  relevant	
  websites	
  
across	
  GCC.	
  Websites	
  from	
  all	
  categories	
  that	
  have	
  
partnered	
  with	
  third	
  party	
  servers	
  so	
  that	
  your	
  
campaigns	
  can	
  get	
  exposure	
  on	
  many	
  premium	
  and	
  
highly	
  visited	
  pages.	
  Different	
  levels	
  of	
  targe;ng	
  are	
  
available	
  with	
  Masterbook	
  extended	
  network	
  which	
  
makes	
  it	
  an	
  excellent	
  choice	
  for	
  any	
  branding	
  
campaign.	
  

Extended	
  Network	
  



Extended	
  Network	
  Sample	
  Websites	
  

Sports	
   News	
   Entertainment	
   Society	
   Cars	
  

kooora.com	
   alwatan.kuwait.b	
   abyat.com	
   en-­‐maktoob.yahoo.com	
   www.cargeneral.com	
  

forum.kooora.com	
   arabic.cnn.com	
   9gag.com	
   indiansinkuwait.com	
   kuwait.q8car.com	
  
espn.go.com	
   finance.yahoo.com	
   youtube.com	
   ask.com	
  

fantasy.premierleague.com	
   maktoob.news.com	
   kuwait.q8car.com	
   q8ping.com	
  

uk.eurosport.yahoo.com	
   mashable.com	
   myegy.com	
   tagged.com	
  

admcsport.com	
   alarabiya.net	
   apps.facebook.com	
   myyearbook.com	
   	
  	
  
akhbarak.net	
   alghad.com	
   imdb.com	
   Business	
   	
  	
  

almasryalyoum.com	
   arablionz.com	
   desi-­‐tashan.com	
   www.businessweek.com	
   	
  	
  
masrawy.com	
   bbc.co.uk	
   oneddl.eu	
   finance.yahoo.com	
   	
  	
  
nba.com	
   businessweek.com	
   vidtomp3.com	
   mashable.com	
   	
  	
  
sports2watch.com	
   cnbc.com	
   join4movies.com	
   uk.yahoo.com	
   	
  	
  
Shopping	
   dostor.org	
   977music.com	
   maktoob.yahoo.com	
   	
  	
  
kuwait.souq.com	
   sabr.cc	
   tmz.com	
   	
  	
   	
  	
  

news.desitvforum.net	
   moviefana;c.com	
   	
  	
   	
  	
  



















OBJECTIVE	
  



Objec;ves	
  

BRANDING & AWARNESS 

INCREASE MARKET SHARE 

DATABASE 



Masterbook	
  will	
  develop	
  an	
  adver;sing	
  strategy	
  on	
  all	
  suggested	
  online	
  
adver;sing	
  channels	
  men;oned	
  to	
  create	
  all	
  the	
  branding	
  and	
  awareness	
  for	
  
Ebrahim	
  K.	
  Kanoo	
  Group.	
  For	
  example,	
  a	
  full	
  strategy	
  will	
  be	
  developed	
  to	
  
target	
  online	
  users	
  worldwide	
  with	
  a	
  detailed	
  structure	
  of	
  all	
  suggested	
  
keywords	
  and	
  placements.	
  
	
  
Adver;sing	
  strategy	
  includes	
  deciding	
  on	
  a	
  target	
  market	
  based	
  on:	
  
•  Search	
  queries	
  
•  Physical	
  loca;on	
  
•  Categories	
  
•  Contextual	
  	
  
•  Language	
  (OS	
  and	
  websites	
  content)	
  
•  Online	
  behavior	
  
•  Demographics	
  (age,	
  gender,	
  marital	
  status,	
  etc)	
  
•  Interests	
  
•  History	
  of	
  websites	
  visited	
  (remarke;ng)	
  
	
  
Each	
  of	
  Ebrahim	
  K.	
  Kanoo	
  Group	
  campaign	
  will	
  have	
  a	
  different	
  unique	
  
strategy	
  to	
  create	
  a	
  huge	
  awareness,	
  and	
  exposure.	
  This	
  is	
  because	
  each	
  
audience	
  segment	
  has	
  different	
  interest,	
  and	
  Masterbook	
  knows	
  the	
  perfect	
  
way	
  to	
  reach	
  out	
  to	
  those	
  different	
  audience	
  segments.	
  	
  

BRANDING	
  &	
  AWARNESS	
  	
  



When it comes to increasing market share, it is a battle with all the other automotive competitors in the 
same market place in reaching the top, and then staying on top of the online presence. The competition is 
always fighting fiercely to increase their market share of customers. Products & services change; but, 
good sales, marketing, and advertising is the one thing that remains vital in building/retaining a company 
today. For that reason, it is one of the most important aspects of an organization to consider when thinking 
about ways to increase market share online. It must be taken seriously, with the implementation of a 
strategic online marketing plan of attack. 
Ebrahim K. Kanoo Group on the web will be taken very seriously. Your online presence and overall 
success is going to be our optimal goal. We consider our customers as a partner in our ongoing role of 
providing the correct marketing tools and shares on the Internet; for improving their brand image and 
brand reach into various horizontal and vertical markets, along with improvement to their entire web 
presence. We are committed to increasing relevant search engine traffic, leads, customers,  sales, 
revenue, plus improving the bottom line for our clients with the implementation of good sales, marketing, 
and advertising  strategies, based on market conditions to build and promote microsites designs that work. 
With our online knowledge and technical know-how, our marketing, and advertising expertise, our 
continued education of the ongoing evolution of the Internet and how it relates to business and our 
customers, we promise to grow Ebrahim K. Kanoo Group presence to the highest standards. 

INCREASE	
  MARKET	
  SHARE	
  



DATABASE	
  
Thanks	
  to	
  the	
  re-­‐targe;ng	
  method,	
  Masterbook	
  will	
  be	
  able	
  to	
  collect	
  the	
  required	
  
database	
  essen;al	
  for	
  Ebrahim	
  K.	
  Kanoo	
  Group.	
  Collec;ng	
  and	
  dissemina;ng	
  the	
  
computers	
  cookies	
  will	
  allow	
  us	
  to	
  track	
  and	
  follow	
  all	
  the	
  online	
  users	
  who	
  showed	
  

interest	
  on	
  Ebrahim	
  K.	
  Kanoo	
  Group	
  products.	
  Upon	
  following	
  the	
  online	
  users	
  our	
  
assessment	
  team	
  will	
  be	
  able	
  to	
  know	
  the	
  following:	
  

§  Age	
  Group	
  

§  Gender	
  

§  Mar;al	
  status	
  

§  Financial	
  standard	
  	
  

§  Interest	
  	
  

Knowing	
  these	
  informa;on	
  will	
  make	
  it	
  easier	
  to	
  target/retarget	
  the	
  exact	
  audience	
  
segment	
  that	
  Ebrahim	
  K.	
  Kanoo	
  Group	
  are	
  reaching	
  out	
  to.	
  Whether	
  it	
  was	
  a	
  sports	
  car	
  
for	
  teenagers,	
  or	
  a	
  luxury	
  car	
  for	
  adults,	
  having	
  the	
  database	
  will	
  be	
  a	
  extremely	
  
beneficial	
  for	
  Ebrahim	
  K.	
  Kanoo	
  Group	
  to	
  ini;ate	
  direct	
  contact	
  with.	
  	
  



Conclusion	
  



	
   	
  	
  

Conclusion	
  

To	
  conclude,	
  the	
  online	
  world	
  today	
  can	
  no	
  longer	
  be	
  ignored.	
  The	
  
private	
  and	
  public	
  sectors	
  are	
  observing	
  a	
  major	
  shig	
  in	
  shaping	
  the	
  
public	
  opinion	
  through	
  useful	
  tools	
  such	
  as	
  targeted	
  media	
  campaigns	
  
and	
  social	
  media	
  networking.	
  Today,	
  the	
  amount	
  of	
  investment	
  in	
  the	
  
online	
  business	
  is	
  exponen;ally	
  increasing	
  due	
  to	
  the	
  benefits	
  it	
  
provides	
  to	
  those	
  who	
  are	
  interested	
  in	
  having	
  the	
  upper	
  hand.	
  

	
  



Prepared	
  By	
  
Masterbook	
  Business	
  Development	
  Team	
  


