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About Masterbook

Masterbook w.L.L. is a subsidiary from Knockbook a

specialized company in online marketing , and specialized in
social media management with vision to lead the applications,
digital media and social media market in Gulf and the Middle
East.

We are capable of engaging your brand with your customers
differently and making your products and services likable, well-
known and accessible to your targeted segments
nontraditionally.
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Social Media in Bahrain
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cording to www.alexa.com , the top 7 websites in Bahrain are the following:

Social Media in Bahrain
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Top Sites in Bahrain =
The top 500 sites in Bahrain. o

Facebook
3

g

at connects people, to keep up with friends, upload photos, share links and ...
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googie com

Enables users to search the world's information, including webpages, images, and videos. Offers...
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YouTube
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Wway to get your videos to the people who matter to you. Upload, tag and share
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Search engine from Microsoft.
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Social Media in Bahrain

According to www.socialbakers.com

Bahrain Facebook Statistics m

Socialbakers - Facebook Stats Asis Bahrain
Facebook monitoring helps to improve your business
Add to Market iInsights
’ and social media marketing strategy in every country.

Currently, there are 393 300 Facebook users in the
Total Facebook Users Bahrain, which makes it #111 in the ranking of all
Facebook statistics by Country.
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Fosition in the list 111 Also, feel free to try cur professional social media
menitering tocl Analytics PRO — moniter the situation
Penetration of population S2.29% on the market, track and analyze your fans’
engagement on your Facebook page, identify key
= ; - ~ = &0.57°9% ynfluencers, response rates, and much more. Easily
SRR T R R R L DR - generate the data, compare them with your
competitors or with the top brands in your field.
Average CPC s$0.29
Are you active in multiple markets? Monitor your target
audience across markets based on their interests with
SIEEERE R $0.06 Market Insights!
TOPS
. Pages - Brands - Celebrities C Entertainment . Media -~ Politics .~ Sports
Places
= Page Fans PTA ER RR Score
1 - Bahrain City Centre 130 069 2 267 NAA N/A NAA
2 * —- WINA Bahrain 44 453 1 856 N/A 100.00% N/A
3 4 Gulf Air 35S 306 2 402 0.2444% 0.00% 87%

2 [B zainBanrain 33 898 s79 0.192% M:)% Sf I |
s Seef Mall 32 673 118 N/A a SJ e r O O




Social Media in Bahrain

According to www.socialbakers.com, the demographics are as follows
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Social Media in Bahrain

The age growth on facebook in Bahrain
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Social Media in Bahrain

User age distribution on Facebook in Bahrain
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Social Media in Bahrain

Male/Femaleser ratio on Facebook in Bahrain
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Social Media in Bahrain

Internet growth in Bahrain
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Mobile Broadband is WiMax provided by Zain, Viva, Menatelecom, etc.




BISB Snap Shot

facebook Search for people, places and things Q

o "

Evolving Vision Evolving Trust Evolving Prosperity  Evolving Opportunity

Evolving Islamic Banking

BisB ‘ v Liked ‘ ‘ Message # v ‘

31SB

Bank/Finandial Institution

Bahrain Islamic Bank (BisB) was established in 1979 as the first Islamic commercial bank in
the Kingdom of Bahrain, The authorized capital is BD 100 million and paid up capital is BD
72.859 million.

1,892 likes * 24 talking about this

f
¥71,892 BIeR

About Photos Likes Promotions
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31SB Social Media Assessment

Upon assessing the current status of BISB’s social media, we at Masterbook are

confident that the potential of improvement is substantial in all areas (Facebook,
Twitter, YouTube, and Instagram)

Much faster response

Substantial increase in fan interaction

Discussing other non-banking related topics (talk of the day)
Look and feel consistent in all platforms

Average posting more than 4 a day

Greatly increase number of fans

Customized tabs (more on later slides)

Active Twitter accounts

Fully functional and interesting YouTube channel
Revolutionized Instagram account

Masterbook




Replaying after 2
days.

SB Social Media Assessment ex.

| Muhammad Algamah Jamal
no response from urside

P Like - Comment * September 23 at 4:43pm

BisB Salam Muhammad Algamah Jamal,
YY) Kindly be informed that our specialized department are investigating
in your case and they will contact you shortly.
Thank you
September 24 at 8:05am - Like

Muhammad Algamah Jamal Was slam thanks for reply, how
many days it will take?
" September 24 at 9:23am via mobile * Like

Write a comment...

£

Sara Omar
wesasy BisB JI U.o J...g.w Jls u95.: Lo i .. pl sl dJlisg

Like - Comment - Qcicber

a [Py TP ST Lilo 150 2L Ao ] )l @0lS jupvsr Liod 18]
1305 Sl &).DJI)L...ley 14 clgale Jgazl wlhll osadi 0 2LSos ol
a0 lpollwl
October 14 at 1:25pm - Like &b 1

Sara Omar |: _igaxy> | 150
\£ Souw D315 (s a0 £ 23)
October 14 at 1:34pm via mobile * Like

vevo Salam Sara Omar,

a Please be informed that your ePin has been issued and is ready for
collection at Isa Town Branch.
Kindly request to speak to the branch manager for assistance.
Thank you.

October 16 at 9:34am - Like " ¢b 1

No Answer.
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Post about social
life

‘W' Kuwait Finance House ( KFH )
A March 6 via HootSuite @@
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Fawaz Ahmad Alnasser no , maybe 2 fast 2 furious?
November 14 at 9:20pm - Like &3 1

Mitsubishi Kuwait Fawaz Ahmad Alnasser Good evening . do you like this movie ?
\; thank you

November 14 at 9:23pm - Like

Alaa Fouda SUg ol
November 14 at 9:46pm - Like &3 1

Mitsubishi Kuwait () 5,51 830 sl aibls al>l . a3l sLuo Alaa Fouda
YO wiss

November 14 at 9:49pm - Like

g% Samir Kerimov lancer evo
¥ November 14 at 9:53pm - Like " &5 1
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Mitsubishi Kuwait Samir Kerimov Good evening (1)
Do you know in which movie the Evo was a STAR?
thank you

November 14 at 9:55pm - Like

Javad Razmkhah _.=c
November 14 at 11:13pm - Like "&b 1

Mitsubishi Kuwait (1) Javad Razmkhah ;.1 sLuo

2l 150 § plsll o o C8yc D
November 14 at 11:16pm - Like

B Samir Kerimov Forsaj?
¥ November 14 at 11:18pm - Like

Dvvew el
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Mitsubishi Kuwait Wrong answer Samir Kerimov (&%) keep searching .

November 14 at 11:19pm - Like

Interact with the
fans
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Promoting BISB Services
on
Social Media Platforms
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Tejoori Tab on Facebook

" ATejoori tab on the BISB page will be available for customers and fans. The
tab will contain a countdown for the date of the draw, and the names of the
winners.

® On the same tab, costumers will be able to subscribe by email for reminders
of draw dates and winner names.
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Tas’heel on Facebook
CALCULATE IT RIGHT 9“";' Tas'heel

L/ .. ... your ideal personal finance
) | &
L) —

1. Ve @.-3‘
» y

Low Profit Rate

® A Murabaha tab will be created with a calculator that will help costumers
and fans of the BISB page to calculate their murabaha.

® Onthe Tas’heel tab, an interactive form will be available to customers and
fans that will show if they are eligible for BISB’s Tas’heel program.

® A contact from will be available for customers and fans to fill and submit, if
they require BISB to communicate with them with additional information on
Tas’heel.
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lgra on Facebook

The perfect gift
for your baby

- fromI q rq
IQRA INVESTMENT SCHEME

" We will develop an interactive game related to igra ex.( puzzle ) so we will
let kids play it with know more about this services.
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Vevo on Facebook

2udall (s

Lasiio jlewl Llle Gla
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" Instead of having an isolated fan page for
vevo, a tab will be created on the BISB official
page for registration.
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teractive Map within Facebook Page
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" Aninteractive map will be developed that shows only BISB branches and
complete details for each branch .

https://www.facebook.com/CRKWT/app_190322544333196
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alculate Your Zakat Tab on Facebook

" A zakat tab will be created that will brief
customers and fans about zakat.

® A calculator will be developed within the tab to
help customers and fans calculate zakat.

" Fans will provide you with their information (for
sales leads) in order to use the calculator.
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Contact Us Tab

@ Female / il © Male | yusd 0@
Wmll-lonth E] Day B

(Sliame)( JETTE)
e e g5 ©( gt
(G g nt)
e _J( St )
=

_ Mobile [ )t
\Occupation) =

" A tab to contact BISB with any issues will be available to fans and

customers.

" Information about the exact time a customer representative will call back.

r
BisB
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he Real Value of Facebook isn’t your Likes or Fans” is an article published on
November 20, 2012 by Krista Neher for ClickZ and argues that it is simply not enough
to view the quantity of fans as a successful marketing campaign. However, she
argues that the quality of the following factors is the necessity to gauge and reach
success:

" Encourage interactions with content to build awareness

Run contests or trivia where your fans reveal interesting things about their
personality

Ask customers to post photos on your Facebook

Feature customers on your Facebook

Provide incentives for sharing

Build contests for sharing and social spread, not to maximize entries
Create an extraordinary visual experience that customers want to share
Build mass momentum with events
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Our Services:Br =114

Fan Page Management

Create a fan page for your brand or manage existing one.

Well trained dedicated team to interact with your fans.

Responsible for posting all the news about the activities, offers, products, photos and

ads of your brands.

Replying to all fans posts and comments.

Responsible for transferring all technical cases and detailed inquiries to your brand

help desk and call center.

Filtering all fans comments which your brand policies don’t accept.

Reporting the stats of the fans numbers and behavior on monthly basis.

" Promote your brand fan page by sending daily impressions, online campaigns and
activities.

" Creating a custom promotion Tabs to display ads, latest offers and online campaigns.

" Providing weekly snap shot for all competitors’ activities on social media.
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Our Services:Br =114

Fan Page Development

> Developing the fan page with the following features:

" Integrating website with fan page (same look and feel) .
" Customizing the tabs with logos.

" Creating an interactive content on tabs for fans interaction, in addition to wall
interaction.

" Developing interactive flash based content on tabs.
" Creating and developing contact forms for inquiries and careers on the tabs.
" Sub tabs development.

" Flexibility to implement any idea to make the page distinguished and unique
upon request.
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Our Services: BEla= 1 8

Initiation and Management of Contests

Masterbook team is professional in managing contests on Facebook as the team
ran various contests and achieved great results in relative terms.

" Create and develop an interactive contest on the fan page, for different
occasions during the year.

" The contests will generate more awareness for your brand, and will engage the
fans with the brand.

" Making use of the contest impact to achieve good sales volumes as in the
contest phase, the interaction part goes very high.

" This service requires extensive collaboration between Masterbook and service
receiver.
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Our Services:

A U.S. CEO from the financial vertical said:
"We’re approaching the stage when almost
everyone will have to figure out how to use social
to conduct business successfully.”

Social Media Today, November 11, 2012 “Why 1700 CEOs are Wrong
About Social Media”
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Our Services:

Twitter Account Management

® Twitter can be used to broadcast your brand’s latest news
and blog posts, interact with your customers, or to enable
easy internal collaboration and group communication.

" Masterbook will:
" Create a twitter account or developing an already existing account.
" Tweeting activities, offers, products and ads.
" The twitter account will be integrated with your brand fan page.
" Tweet back and reply to your followers for any questions or inquiries.
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Alex Fitzpatrick on
@Mashable

5 Advanced Twitter Tips for Your Business (june 23, 2012)

According to Fitzpatrick: “The key to attracting followers on Twitter is to engage with
users,” with careful attention to:

1. Don’t schedule and split
a. Important to pay attention to responces
2. Sitin the stream
a. Get familiar with Hashtags and platforms related to your company
3. Don’trely onyour handle
Don’t be a social egomaniac
a. Be careful with spamming your followers
5. Stay on track
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Our Services: You TUhE

You Tube Account Management

" YouTube is a video sharing website on which users can upload,
share, and view videos.

" Masterbook will:
® Create a YouTube channel for your brand.
® Upload videos, ads, clips, of your choice and recommendations.
® Channel will be integrated with your brand fan page.
® Regular interactive sessions.
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Our Services: 3mtogmm

Instagram Account Management

" Instagram for iPhone & android - Photo Feed Instagram for
iPhone & android - Camera Instagram

" Masterbook will:
® Create a instagram for your brand.
" Upload, ads, clips,photos of your choice and recommendations.
" Account will be integrated with your brand fan page.
® Regular interactive sessions.

Masterbook




Our Services: &ustogmm

Social Media Examiner: 10 Creative Ways to Use Instagram for Business
October 3, 2012

Show Your Products

Show How it’s made

Go Behind the Scenes

Show What Your Product Can Do
Give a Sneak Peak

Show Your Office

Take Us With You

Introduce Your Employees

w2 09 =l e o = B8 ) 1=

Share Celebrity Sightings
10 Share the Cuteness
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Implementation
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Segmentation

' BISB main proposed targeted segments:
1. Consumer (individual )

a. Age and Sex
2. Corporate

a. Size and Significance

« Segmentation should clearly be reflected across all social media channels
and on tabs, communications, posts, promotions and way of interaction.

» Focus on the values and benefits for each segment and Why BISB is the
best choice for me?

* Present and show the value and power of Islamic banking and financing in
creative social way that suits different audience from different segments
and levels.

* Run segment based online campaigns and activities.
» Build engagements and loyalty for BISB ONLINE community and fans.




BISB Social Media

Objectives & Roadmap




Our Services: Market Intelligence

" Qur research/intelligence team continuously monitors
developments and provide the necessary feedback on
competitors activities to report on the following elements:

® Customer Service
" Prices

" Coverage

" Retaliation

® Response

" Probable campaigns
" Any other issue

*Reporting weekly or bi-monthly M d Ste I b 00 k




Scope of Work
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Scope of Work: Objectives
~ T

Being Number one in Social Media in Bahrain
among all banks pages

Customer Insights

Increase online traffic

. Customer Care

B Driving Traffic to BISB Branches

Masterbook




Scope of Work: Road Map

Continue to generate higher levels of brand engagement for BISB , ultimately achieve
positive top of mind status.

" Focus on differentiating the BISB from every aspect possible.
" Position BISB as the number one choice bank for the youth segment.

" Further expand on BISB CSR activities and ensure consistent out of the box exposure
for BISB activities. Position BISB as a social responsible organization with a clear
vision.

" Further develop an emotional bond between the bank and its customers to increase
the base of loyal and trusting customers.

" Lead in digital media and social networking

= Strategic positioning in Innovation

" Appeal and associate BISB with entrepreneurs and innovation initiatives

" Enhance perception through strategic initiatives: Tackle negative perception issues
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Scope of Work

" Masterbook will provide BISB with a comprehensive Social Media
strategy to be implemented for the year 2013.

" Manage BISB Facebook Fan Page
® Page Design

" Different activities per year, competitions, applications...etc to
help increase fan base & create hype around our fan page

" Daily Posts
® Users Inquiries management
" Reporting and analysis

" Account design
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Scope of Work continued...

Strategic campaigns which fits the twitter profile to help in
building awareness, loyalty and increase perception

Daily Tweets related to marketing and corporate

communications.

Tweets from within events and initiatives to maximize on BISB
exposure

Followers Inquiries management
Hashtags design and content
Account design

Daily Tweets

Followers Inquiries management

Online Listening and monitoring
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Key Performance Indicators
(KPIs)

" KPls should be assessed through both quantitative
and qualitative mutually agreed upon factors, which
can include.

" Inquiry and concern response time.

Around the clock coverage.

No. of fans / followers (Quality)

Working hours

No. of tweets/posts replies (Unlimited)

Successful interactive campaigns (best BISB photo etc.)

Customer and BISB sales survey.
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Thank You

Prepared By
Masterbook Social Media Marketing Team
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